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Seattle Aquarium 
Director of marketing and communications 

Compensation range: $110,000–$130,000 

Invitation to apply 
 
The Seattle Aquarium seeks to add a dynamic, collaborative and seasoned marketing and communications 
professional to its executive leadership team as the next director of marketing and communications. You will be 
instrumental in helping the Aquarium evolve into a conservation institution and in helping its efforts to become 
a more diverse organization. 
 
Overview: 
 
The Seattle Aquarium, the leading marine conservation organization 
in the five-state Northwest area and ninth-largest aquarium in the 
United States by attendance, acknowledges and honors its location 
in the traditional territories of the Coast Salish people, who 
stewarded these lands and waters for generations and continue to 
do so today. Guided by our mission and values, we are committed to 
advancing a strong foundation for long-lasting and mutually 
beneficial partnerships with Coast Salish and Urban Native peoples 
as well as other Indigenous communities so we can conserve our one 
world ocean.  
 
As an organization striving to be anti-racist, we are making ourselves more aware of how racism has affected the 
lived experience of Black and Indigenous people and People of Color and in what ways we are playing a role in 
those experiences. We know that racism is systemic and has been deeply ingrained in society throughout history. 
We understand that too many people knowingly and unknowingly participate in racism and perpetuate white-
dominant norms. Using our sphere of influence, the Seattle Aquarium actively opposes racism within our industry 
and communities of conservation by committing to the following:  

• Facilitate mandatory in-house diversity, equity and inclusion (DEI) workshops for all our staff. 
• Address internalized racial and implicit biases. 
• Commit to be a learning community that identifies, implements and adapts practices on how to create 

a welcoming and inclusive space for Black, Indigenous and People of Color, staff, volunteers and guests. 
 
These commitments, while not an exclusive list, represent our commitment to continued diversity, equity and 
inclusion learning and practices. 
 
About us: 
 
Opened in 1977, we were originally operated by the City of Seattle Department of Parks and Recreation until 
2010, when the nonprofit Seattle Aquarium Society assumed management. We operate as a 501 (c)(3) 
nonprofit and are managing the Aquarium under our long-term operating agreement with the City of Seattle 
Department of Parks and Recreation that runs until June 30, 2030.  
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Five years ago, we embraced a new strategy to be a leader in ocean health and launched an ambitious campaign 
to raise $140 million to expand the Aquarium’s footprint by one-third, culminating in the opening of the Ocean 
Pavilion in 2024. The expansion is at the heart of Seattle’s new central waterfront redevelopment plan. Together, 
our 135 passionate full-time employees, over 1,200 volunteers (pre-pandemic) and a host of community partners 
are excited to safely welcome back visitors to our exhibits, educational programming and beautiful waterfront.  
 
Who we are: 
 

Mission: Inspiring Conservation of Our Marine Environment 
Vision: 

 
The Seattle Aquarium aspires, through its example, to help define the role of a great aquarium in the 
21st century as a catalyst for public engagement in the wonder, science and future vitality of the 
oceans and Puget Sound. We intend to be a leader in each component: life sciences, interpretive 
exhibits, educational outreach, research, public policy and economic impact. 

Our SALISH 
values: 

Sustainable: Adopting and promoting, internally and externally, practices that improve ocean health. 
Awe-Inspiring: Creating captivating experience for all audiences. 
Learning & Improving: Fostering, evaluating and applying knowledge and discovery. 
Inclusive Community: Recognizing that diversity is critical to achieve our mission.  
Scientific Integrity: Ensuring our credibility with evidence-based practices. 
Honoring Place: Using out location and history as a lens for larger understanding. 

 
The opportunity: 
 
This role is an opportunity of a lifetime for the next director of marketing and communications, as they will 
contribute to the ultimate effort of restoring our ocean to health. We need you to help us tell our story of 
becoming a marine conservation institution to diverse audiences both locally and worldwide. The director will 
lead the prioritization and implementation of a comprehensive marketing, communications and branding 
strategy supporting the organization’s mission, to include: leading the branding strategy; expressing our 
commitment to diversity, equity and inclusion in all materials; offering strategic thought leadership at the 
executive leadership level; embracing, enhancing and championing the organization’s diversity, equity, inclusion, 
accessibility and anti-racism efforts; working with the board on all communication matters; and supporting and 
collaborating effectively with other leaders and departments within the Aquarium. The position reports to Brad 
Rutherford, the chief operating officer, and works with the below leadership team.  
 
Key collaborators: 

 
Bob Davidson, President & CEO  Grant Abel, Director of Life Sciences 
Brad Rutherford, Chief Operating Officer Susan Bullerdick, Ph.D., Director of Capital Projects 
Derek Baker, Director of Strategic Initiatives & 
Government Affairs  

Tim Kuniholm, Director of Public Relations & 
Strategic Partnerships 

Rick Johnson, Director of Finance & Administration Tom Nguyen, Director of Information Technology 
Erin Meyer, Ph.D., Director of Conservation 
Programs & Partnerships 

Veronica Smolen, Director of Human Resources  

Jesse Phillips-Kress, Director of Facilities Jim Wharton, Ph.D., Director of Conservation 
Engagement & Learning 

mailto:Norman@CLEAR-Consulting.Biz


  

Open until filled; please submit your application to Norman@CLEAR-Consulting.Biz  

Diversity is CLEARTM
 

Ordinary people with extraordinary vision can 
redeem the soul of America by getting in what I 
call good trouble, necessary trouble.  
—Congressman John R. Lewis (1940–2020) 

Rachael Weakland, VP of Philanthropy  
 
The director of marketing and communications is a member of our executive team. The role oversees all 
“institution-wide” integrated marketing and communications strategies and plans, as well as brand 
presentations and communications. The role supervises marketing and communications staff functions, 
including digital media (web, social and email), graphic design, print, copy and production. This position also co-
staffs the board advancement committee to engage the board in marketing and fundraising efforts in support 
of our mission.  
 
The director of marketing and communications has a strong customer focus, developing and deploying a variety 
of strategies/materials/communications to integrate all Aquarium audiences and drive earned gate revenue.  
This includes visitation to the Aquarium itself, as well as its website, blog and social media presences. The role 
is responsible for developing, communicating, budgeting, executing and evaluating strategic marketing and 
communications programs and campaigns (integrated marketing/communications planning) to promote 
visitation and awareness, and to communicate the Aquarium’s key messages to target audiences, while 
managing resources to produce results consistent with Aquarium plans, goals and mission.  
 
The director of marketing and communications collaborates across the organization to ensure consistent 
messaging and branding for all areas of the institution.  
 
The director of marketing and communications role will include the following: 

• Protect the integrity, continuity, value and presence of the Aquarium mission and brand across all 
outward-facing initiatives (including marketing, public relations, philanthropy and community 
engagement). 

• Direct all aspects of the Seattle Aquarium brand, including design guidelines, logos, ads, fundraising 
materials, signage, exhibits, publications, videos and all digital assets, including website and social 
media platforms. 

• Ensure all interactions and materials are culturally respectful and based on the Aquarium’s values, 
including fostering an inclusive community and honoring place. 

• Oversee the Seattle Aquarium integrated marketing and communications strategy and plan.  
• Prepare and ensure the effective implementation of the annual marketing and communications plans, 

budget and brand strategy for the Aquarium. 
• Help every Aquarium department understand how their priorities fit within the annual marketing plan.  
• Effectively collaborate cross-departmentally to ensure all communications fall within brand standards.  

This includes staff and board communications as well as support for the $140 million capital campaign 
and $3 million annual operations fundraising led by the Philanthropy team. 

• Plan, direct and supervise the operations of the Marketing department. 
• Oversee the creation and delivery of publications, advertisements and other marketing materials. 
• Creative thinking in concepts, visuals and messages. 
• Direct the creation of materials to support a full calendar of annual daytime events. 
• Oversee all social and digital media efforts. 
• Supervise and direct the production of a broad array of collateral materials to brand standards. 
• Manage relationships with advertising agencies for media campaigns. 
• Continually evaluate the competitive environment and consumer trends. 
• Maintain existing relationships with other organizations for cross-promotion and awareness and 

develop new, innovative partnerships to augment outreach efforts. 
• Other duties assigned by the COO. 

mailto:Norman@CLEAR-Consulting.Biz


  

Open until filled; please submit your application to Norman@CLEAR-Consulting.Biz  

Diversity is CLEARTM
 

Ordinary people with extraordinary vision can 
redeem the soul of America by getting in what I 
call good trouble, necessary trouble.  
—Congressman John R. Lewis (1940–2020) 

 
About you, our ideal candidate: 
 
Ideal candidates will be passionate about significantly improving our ocean’s health. We seek an individual 
accomplished in significant marketing and communications leadership; able to align marketing and 
communications resources to meet organizational needs; and who will champion our diversity, equity and 
inclusion strategy internally and externally to drive operational performance. The new director of marketing 
and communications will be a strong collaborative partner with demonstrated success working as part of an 
executive team. 
 
Qualifications: 
 

• Strong executive presence: proven ability to effectively contribute and interact and collaborate with 
other executive team members, staff and the board; proven ability to build and maintain positive, 
respectful relationships and actively contribute to achieve desired outcomes. 

• Digital and print creative direction and strong experience with social media and emergent technologies. 
• Extensive experience with retail/guest-experience approach to marketing to promote visitation/ticket 

sales (which currently represent 80% of the annual budget). 
• Manage marketing research programs. 
• Sales analytics, all media.  
• Ability to work effectively in a fast-paced nonprofit environment, use independent judgment and 

produce a great volume of high-quality work product with limited staff/financial resources and within 
tight time constraints. 

• Strong presentation skills, including the ability to interpret and present information effectively to 
various audiences. 

• Ability to anticipate challenges, take initiative and provide solutions. 
• Excellent verbal, writing and editing skills. 
• Passion for the Aquarium’s mission. 

 
Experience, education and certifications: 
 

• B.S./B.A. degree in marketing, communications, business or related field (master’s preferred). Note: 
will consider type and length of experience in lieu of a degree.  

• Minimum of 10 years successfully managing multifaceted marketing programs, brand presentation and 
creative agencies/contractors. 

• Five years of solid supervisory/managerial experience of multiple team members: hiring, coaching, 
mentoring and corrective action. 

• Senior leadership/executive team experience.  
• Demonstrated ability to manage a diverse team in own department and across an organization to 

achieve expected outcomes.  
• Retail marketing experience/creative direction and brand presentation for retail-type organization. 
• Experience directing writers, designers, production and print. 
• Previous responsibility for driving sales/business. 
• Experience in a conservation and or nonprofit organization with fundraising campaigns strongly 

preferred. 
 
Physical demands: Some carrying and lifting up to 25 pounds.  
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Working environment: Noise fluctuates between quiet and moderate. Currently, this position is remote.  
 
 
Open until filled. The position will be open until filled. In your application, in addition to discussing your ability 
to meet the above responsibilities, please answer the following questions: 

 
1. What is your sense of the leverage that the Seattle Aquarium has to make a difference in the world? 
 
2. What are your expectations for your first 30, 60 and 90 days as director of marketing and 

communications for the Seattle Aquarium? And how do you measure your own success? 
 
3. What do you see as marketing’s role in our diversity, equity and inclusion work? 
 

We invite interested applicants to submit a cover letter, including your answers to the three questions above 
and salary requirements, three professional references and resume to Norman Sigler at Norman@CLEAR-
Consulting.Biz. Include in the subject line: Director of marketing and communications. No phone calls, please. 

 

The Seattle Aquarium is a progressive, equal-opportunity employer that values a diverse workforce. One of our 
core values is fostering an inclusive community and we want our staff to reflect our community. To that end, we 

encourage diverse candidates to apply, including but not limited to Black, Indigenous and People of Color 
applicants and members of the LGBTQIA+ community. 
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